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Adoption of technology within an organizational context help ensure that there is better development as well as an overall assessment of critical changes that help in defining a successful level o business development. Ray-Ban is a well-engaged organization that has sought to focus on technology in diversifying its performance. Adoption of virtual technology presents a highly organized operational context where it is easier to understand better elements that help modify the level of business performance. Therefore in order to help promote a strong level of business development, it is essential to manage better processes that help adjust the operational level. The use of the website in e-commerce present a better approach that is friendly.
Therefore improving the relationship with first-time visitors, enhancing the visual and information presented on the website is essential in ensuring that there is a successful level of business development within the online context. The standard guidelines offer a more important basis where it is possible to integrate key measures that define a strong understanding of better elements that define change across the different operational environment (Soegoto & Rafi, 2018).
New visitors look for different aspects which must be present within the website. The company must be able to provide a detailed summary of products offered within the website in an attractive manner. Promotions planned, e-commerce payment and distribution strategy when customers purchase through e-commerce must be effectively developed, which is vital in ensuring that new clients can understand the company in a snapshot.
Social media define a well-developed system where it is easier to interlink information across different social media platforms. Attaining improved outcomes within a business context in the current business environment has adequately focused on social media due to the presence of diverse individuals who are potential customers. The level of information organization should play a central role in defining a highly successful level of business development which is possible to improve on the level of commitment to increasing social media influence (Shrivastava & Pateriya, 2018).
Mobile devices need to adopt a more specific strategy which helps in maintaining a reliable system for change and overall commitment to attend positive outcomes. Therefore ensuring that the company develop a mobile application which includes all services offered by the company will be essential in improving the level of commitment. Defining change help modify the level of commitment within the existing business environment mobile application must be developed in a well-structured format for easy understanding and use among potential customers. 
The board of directors need to focus on new markets and adopt new marketing systems that target specific customers. The interaction between a business organization and a consumer is based on the level and channels of communication, which provides the consumer with more information regarding a given brand while also increasing the purchase intention based on the underlying influence. Effective communication is based on an adequate emphasis on specific elements that define a strong change development process. Any marketing strategy that is adopted within an organizational context must be able to inform and influence consumers regarding the ability and effectiveness of a given brand than the existing alternatives (Sreedhar, 2018). Marketing is used as a critical way to build a brand image through awareness.  Brand image is the underlying concept held by consumers about a given brand. Consumers select a given brand based on their expectations, which are easily influenced by the trends in the market and the existing information about a given brand.
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